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Foreign language in professional activity / Russian as a
foreign language in professional activity / IHOCTpaHHbIN
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Marketing Audit / MapKkeTUHroBbIV ayanT

Marketing Metrics / MapkeT/HroBble

MeTPUKWN . o
Finance Organizations / ®MHaHChHI

opraHusaummn

Managerial Economics / YnpaBneH4eckas

9KOHOMMKa Marketing Management in International

Companies / OnepatuBHOE MapkKeTUHIroBoe
NJaHNPOBaHVie B MeXAyHapOoA4HbIX

Corporate governance / KopnopaTtmBHoe KOMMaHUAX

yrnpaBneHue

Management Research Methodology /
MeTogonorus nccnefoBaHms npobiem
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cTpaTternyecknimn MeHeaAXKMeHT
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Research Work / HayuHo-unccnegoBatenbckas
paborTa

Research Work / HayuyHo-nccnegoBartenbckas
paborta

JKOHOMUYeCcKn GpakynbTer

® /IHOCTpaHHbIV (PYCCKUNW) A3bIK

® [IpodunbHbIE ANCUUMIVHDI

® ObuieobpasoBaTe/ibHble ANCUUMINHDBI
® AncumnavHel No BblI6Opy

Foreign language in professional activity / Russian as a foreign language in
professional activity / IHOCTpaHHbI A3bIK B TPOdeccnoHanbHOM AeATenbHOCTU
/ Pycckni A3bIK Kak MHOCTPaHHbIN B NPodeccnoHanbHOW AeaTeNbHOCTH

Integrated Marketing Communications /
NHTerpmpoBaHHbIe MapKeTUHIOBble
KOMMYHVKaLNK

Digital Marketing / Anaxutan-mapKeTUHr

International Marketing Strategies /
MeXayHapoAHble MapKeTVHIoBble CTpaTernm

Production Fragmentation and Cross-Border
Value Vhains / ®parmeHTauvs npon3BoACTBa
N TPAHCrPaHWYHbIE LLenOYKM CTOMMOCTW

AvicumnnmHel No Bbloopy Ne3

AvicumnnmHel No Beloopy Ned

Research Work / HayuHo-mnccnegoBatenbckas
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® MexancumnanHapHble Kypcbl
[TpodeccmoHanbHasa NpakTnKa

® [ocyfapcTBeHHasa UTOroBasa aTrectauns

® Pusmyeckasa KynbTypa

Pre-Degree Internship / lNpeaanniomMmHas
NnpakTnKa

State Exam / NoagrotoBka 1 caa4ya
rocy4apcTBeHHOro ak3aMmeHa

Master Thesis Defence / 3awmnTa
MarmcTepckow gmccepraumm
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Modern Trends in the International Hotel
and Tourism Business / CoBpeMeHHble
TPeHAbl MexAyHapoAHOro roCTUHNYHOIO
6un3Heca 1 TyprsmMa

Corporate Websites: Creation and
Administration / Pa3paboTka v
AAMUHUCTPUPOBaHME KOPNopaTyBHbIX
CanToB
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AvicumnaviHbl Mo Bel6opy Ne2 1un32

Content-Marketing / KOHTE@HT-MapKeTUHr

National and Regional Branding /
HauMoHanbHbIV 11 perMoHanbHbIN
6peHAVHT

AncumnanHbl No Bblbopy Ne3 1mn33

Global Economic Project in Eurasia /
[nobanbHbIe SKOHOMMYECKMEe NMPOeKThbl B
EBpa3nu

International Economics / MupoBas
3KOHOMMUKA

Global Retail Networks / TnobanbHble
PO3HWNYHbIE CETU

AvcumnavHbel no Belbopy Ned 1wn33

Russia and its Regions: Geography,
Economy and Geopolitics / SkoHOMMYecKas
reorpadusa permoHoB Poccuu

International Logistics / MexayHapogHas
JIOFNCTMKA

Customs and Tariff Regulation /
TaMOoXeHHO-TapunpHOe peryinpoBaHme



